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Program Curriculum (40-43 credits) 
All courses listed below are 3-credits except where indicated. 

Sport Management Core Courses 

Managing the Sport Enterprise (SPB 6815) 
This course provides a broad overview of the various sport management industries and factors 

that impact long and short-term business operations in the sport industry. 

Sport Law (SPB 6406) - 2 credits
Course illustrates how general legal precepts and principles are applied to the sports industry. 

Industry specific topics include collective bargaining agreements, Title IX, franchise 

agreements, merchandising, television rights, endorsements, contractually obligated incomes, 

and stadium/arena issues. 

Sport Marketing (SPB 6716) - 2 credits
Students gain an understanding of the various aspects of sport marketing: market research, 

promotions, advertising, public relations, and sport marketing strategy. 

Financial Aspects of Sport Management (SPB 5817) - 2 credits
Course examines general concepts, theories, and principles of the discipline of financial 

management in sport organizations. Specific areas of discussion include tax, facility financing, 

valuation of professional franchises, contractually obligated income, sponsorships, leases, lease 

negotiations, and fundraising. 

Sport Business Analytics (GEB 6905) - 1 credit 
This course will give students exposure to a variety of ways that data analysis can be applied in 

the sports industry, in both team operations and business operations. 

Sport Management Core Courses 

Students will choose to take one of the following two electives: 

Management of Sport, Entertainment, and Convention Venues (SPB 6306) - 2 credits
Course provides students with a comprehensive look into the management of sport, 

entertainment, and convention facilities. The entire spectrum of this industry will be covered 

from feasibility studies and design to the contracting, running, and selling of an event. Students 

will receive overviews of specific department and job tasks. 

Management and Administration of Intercollegiate Athletics (SPB 6106) - 2 credits
Course is designed to show the management, administration, and operation of an athletic 

department in a college or university. Focus is on marketing, promotion, finance/accounting, 

human resources, production and operations of an athletic department. 
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